LiGHT POLLUTION

AFFECTS US ALL

yetit's consequences are

largely unknown by the public

Bacl(grouncl

It seems easy to disregard light pollution as
a simp|e, manclaiory side effect of an ever
progressing urbanisation of the 21st century.
With research this is simply not the case. Light
pollution is too dangerous of a phenomenon fo
allow to continue with such wasteful disregard.
Outdoor lightis currently averaging
a /0% inefficiency rating, these lights are so
wasteful that inhabitants of cifies, and even
now starfing fo affect those in outer areas, are
experiencing a severe lack of s|eep, hormone
imbalance and consequently, are up to 80%
more likely to be diagnosed with breast cancer
or cataracts. These health effects are spreading
to wildlife and a destabilisation of the food chain
has begun from the ground up due to disrupting
hunting patterns. These eflects are mostly unseen,
and the limiting sky quality of light pollution is only
the tip of the iceberg .

Objective

Teaching the public about light pollution is an
important first step in advocating for lower light
pollution. However this information must be put
into action, as well as there being a necessity
fo make what information is already out there,
easily accessible yet higHy informed.

The fone needs o match the urgency
of the issue at hand, this has been spotted as a
missed opportunity within other Light Pollution

campaign.
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Design Solufion
Overview

Solution

My campaign 'F'\gH Bm‘gH/ strelches across a
variety of media, but aims at ﬁnding surprising
opportunities to interact with my audience by
asking for their aftention in more unconventional
ways, everyﬂwing created has ‘igH atit's very
core, From manipu‘aﬂng existing "\ghi to creating
inferactive & moving media thet expresses a

greater experienh‘a‘ side to desw‘gn.

M\/ visual |anguage allows 1% audience fo

more '\mmedia%e‘y idenﬂ{y not on‘y the issue my
campaign sits within, but also experience the
p%emomenon within @ more controlled time frame
and scale. By experimenting |arge‘\/ infto mofion
o|esign | am able 1o have my user understand how
th poHuh‘on oceurs, without necessarﬂ\/ need'mg
to say it, meaning, while | do have & desired user
journey, new audiences can appreciate the full
breadth of 'FigH Br'\gH/ and if's message.

My campaign uses {ighﬂng and baH|ing
vocabu‘ar\/ Hﬁroughou%, this was an important,
'\mp|icii part of the campaigns p%'\‘osoph\/, L'\gH
Pollufion can be {ougH and reduced, itis not a
necessary consequence of fechnology and MUST
be {ougH o be reduced.

By using |igH o both conceal and reveal | am
c‘ear‘y %rams‘aﬂng the message hat |igH po”uﬂon
is sensifive, oo litlle |igH is dangerous, asis foo
much. L'\ghi Pollution requires an 'mie”\'gerﬁ and
informed approac%, a medium must be achieved,
bui|o|ing desw‘gns on an informed basis in order

maximise the chance of ach\'eving this medium.

, While my audience is primarily aimed af those
within urban areas, itis important to consider the
spread light pollution has achieved and so other,
slightly more suburban should not be feeling
misinformed or excluded in order o ensure

maximum reach.



RATIONALE FOR
PropPOSAL

Heel that by malﬂ'ng my users first inferaction

with my campaign be Hﬁrough the use of "\ghi
pragmatically allows for a stepped and more
measured approac%, unders%anding |ig|ﬁ po”uﬂon
is @ mult step process thatin rea"\iy contains a lot

of %eory and information, these are 1ypica||y not
the mos! interesting pieces of fextto read. Having
a heavi|y visual first step wil he|p to ease peop|e
in, while the interesting visuals wil spar|< intrigue
a‘ongs'\de |1iHing peop‘e in unconventional formats

and prevw'ous‘y unconsidered locations.

The %\/pograplwic and visual sfructure of my
campaign uses g|ovvimg and rapid|y c%ang\'ng
type vveigHs to symbohse the different amounts

of |igH poHuiion present in different areas, while
%ec%niques like this are genera“y not massive|y
praised within fypography, it's foundations are

sO %ea\/\"y setwith meaning and symbohsm that i
should be easy enough franslated to the users that
the effects become more appropriate due fo their

overvvhe|m'mg c‘arﬁy sO |ong as itis done with care

and detail.

Target Market

Through primary and secondary research as well
as user surveys, the genera| consensus is that the
more urban a person, the less considered the
effects of ‘ighi po||uﬂon is, this may be due fo the
overvv%e‘ming presence of |igH po”uﬂon and

it therefore having them becoming blind fo the
presence, a‘ongs'\de an absence of the positive

effects of a lowered light pollution level.

Considerations

From researcHng previous attempts at combaﬂng
|igH po”uﬂon, a|ongsio|e the genera| lack of action
against it. It seems clear that there is a dear lack of
urgency present within these previous attempts.
An overvvhe|ming amount of genﬂe & ca|m\'mg
asiro—p%o%ograp%y a|ongside no concrete p|an of
action 1o ake the users forward are previouis pit
lalls, and therelore should be someﬂwing that sits af
the forefront of ever\/ﬂwing | make and theorise.



DEsIRep User
JOURNEY

Phase Intri
One — Infrigue

Phase one aims fo raise peop‘e

Before Encourntering After Reciving Outcomes

aftention without the need for
Outcomes

- Whilst Reciving Outcomes

Intrigue &
anticipation
through
interaction

with the large
scale stencils &

billboards

massive information intake.
They take action, Advocation
guided by the steps and |to local
matieral created. This | councilsis
creates tangible results made eosigr
in both their health & & changeis

) being made
the envionment around

Lives mostly
unaware of LP’s
impacts, but
experiences the
frustrtations of
suffering the effects.

Continued User interacts with
Exposure the links built into the
leads user to | animations, intrigued
and concerned about

After using the energy
built up previously to
have the user engage
with more information
based outcomes, they
look for ways to take
action.

the emotive
& Expressive the effects of light

pollution on them &
those around them.

Animations. on a wider

them.
scale.

Phase

Two - ,nform

With my users infrigued, they wil
be much more likely to not only pay
more affention o the informative
links placed within later content,

but also allows my audience 1o
create a better overall image for the
brandmg and it fone.

Phase _ .
Three Action
\With an inferested and informed

audience, they will need fo be
Feeling supported
by their peers and

given the correct guidance fo Annoyance at times

Encouraged and
when Light Pollution is

empowered by

Growing annoyance and

improve the issues they are now . .
P ! frustration at the effects light

muc% more aware O{‘

Thoughts

inconvient.

Frustration at the lack
of rest Light Pollution
causes. But only when
it is directly inconvient
to them

pollution is causing to them
and those around them
Growing Curiosity provided
by the visually interesting
media created

A rising sense of

empowerment as they
begin to grasp how to
reduce light pollution.

previous success and
infomration, a desire
to feel supported

by their employers/
policyholders

employers, and
positive about
changes being made
among everyones
attitudes towards the
menstrual cycle.




BRANDING
ELEMENTS

A rounded and clean sans serif fype{ace allows

me fo vary my vveigHs and even occas'\oma”y —
a“er'\ng the *\/pe{ace {am'\‘\/ {ree|y while keeping a ’_
solid brand confinuity ﬂwroughou% my outcomes.

The changing of weights in infroduced
ear|y, a”ovving or it fo be identified as a ke\/,
ourposelul component within the brand. 1

Hound it useful %avmg a thinner weigH

o lluminate, the simple and clean segments 1o the
letter forms somewhat resemble the thin, para”e|
bars of fluorescent |igH ubes, %\/pica”y the coldest
and most abrasive forms of artificial |igH seen

Common|y.

My |ogo marque, iakmg the form of a manipu|a%ed
asterisk, representing both a star as well as %aving 9
spokes, each with increasing vveigH. This is o represent

U n a r ow the different grades of the bortle scale, a scale that is
commonly used to measure light pollution.
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Manipu|aiing existing, wastful upvvaro|s {acing
. . . . s o as - Whatareyo umissssuinEcis

pubhc ||gH|ng was per{ed for <:J\sp|ay|ng my

message, the bortle scale |igH grades are used,

o|isp|ayeo| without context, acting as a teaser fo

create a mysterious intrigue and direct aftention

fo what is going on around city dwellers.



SMALL ANIMATIONS

Dynamic and motion based outcomes are
key part of my campaigns content, they not only
allow for a greater amount of experimentation
by incorporating the moving aspect format. But,
it also allows for the designs themselves to be https://youtu.be/Ye7iROVtHf4
an experience of light pollution, understood by
a genera| audience by not a”ovving the eye fo
rest easily, the effects of light pollution are felt
comsisienﬂy on even a small screen while remaining
{u”y under my confrol.
https://youtu.be/I9gMQPgP-eg
By incorporating both a yellow, warmer light
a‘ongs'\de amore abrasive, colder blue ‘\'gH.
Representing the effects and spectrum of arfificial
light, this is matched with a varying level of light
intensity aHovv‘mg for gerﬁ\e revea\\'mg and bright
opﬂca”\/ pa\'m{u\ concea|ing of information, \/\'e|o|ing https://youtu be/3NAfEi8-dEE

smooth and *heoreﬂca“y accurate fransitions.

These oulcomes are kept short and sweet,

able to be expressed in GIF formats and
‘mierc%angeabb sizes, meaning fhey can easi|\/ be
moved from a small, square Instagram tile, all the

way fo a cily centre billboard.



LARGER ANIMATION

With the success and clear message seen within
the small scale animations, the format of a moving
animation can be taken much further fo give a
greater sense of pace and story, while sfill giving
the impact and experience that smaller length
animations do.

JAN s|ovv|y rising sense of pace invites
people in fo watch this outcome, using light
flashes throughout with highly contrasting back/
foregrounds in order to never allow the eye 1o
fully adjust to the screen brightness, hammering
home the experience of |igH po”uﬂon while
simultaneously further familiarising the user with the
"Fight Bright' branding fo a greater extent while
providing an inslanfaneous scannable link to the
next outcome.

With the introduction of a |arger
animation came the opportunity fo incorporale
audio to further immerse the user in the sparking
and Has%ing |ighis be\'mg o|isp|ayed on screen,

https://youtu.be/PGhGBPu-rfY



APPLICATION

With an emotionally invested and persuaded
audience now |oo|<'mg for a someﬂwing todo
about the worrying statistics and information that
has been expressed so far within the content
they have been exposed to. The application
aims fo do that, acting as a poﬁab\e but also all
inclusive p|aHorm for every piece of information
and advice needed to become highly informed
not only about light pollution, but also the steps
o reducing if.

The transitions of the app easi|y
openeo| up an opportunity fo echo what is seen
in the animations previous and allowed for an
interesting, interactive and engaging mix of both
static and motion blended together, yielding the
positives from both and allowing me 1o exclude
the negatives.

https://youtu.be/U3Sxh-S-Gas



INFOGRAPHIC

Currerﬁ‘\/ being utilised within the app‘icaﬂon
duefothe opportunities with if existing within a
more easi‘y interactive space however capab|e
of being incorpora*ed in a multitude of both sfatic
and motion spaces. The in{o—graplﬂc has & two
fold purpose, bemg a useful ool in bring'\ng the
plwenomenon of |iglﬁ po||uﬂon 1o a conceivable
and franslatable space for the users. Able 1o
franslate what ﬂwe\/ are seeing in the sk\/ with what
this could mean for their health and visa versa.
The \'n{o—graplwic also allows users o
'\denfi{\/ real, iang\'b‘e c|’1ange within their local
area. f a user can scan their environment and
have their |iglﬁ levels refurned one month, and
then months |a%er, do the same scan and see their
lower level of ‘ig|’ﬁ po”uﬂon, ther qua|i1y skies
and better qua"\f\/ of health. Acfive|\/ mofivating

users o conduct even further change.
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Social Media
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Social media s a vial part of any campaign,
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aHovving for an international reach as well as

opening up the campaign fo a greater level Fight Bright
Combating Light Polution!
of contact and further space to expand the Download our app now!

content. Social media is perfect for providing
contentto |wuge numbers of audiences, but lack Message
personahsah‘om, lHeel this is adequa%e covered in
the first infrigue’ p%ase of the campaign, whereby
users are feased their own local |igH po”uﬂon
levels and asked ‘what are elll missing'.
However, the social media page is not
simp‘\/ there to expand the reach, Instagram has
been spedﬁcaH\/ selected for if's abim\/ to merge
%ogeiher the files when |oo|<mg af the page as a
whole, this allows a sirik'\ng visual |anguage o hit
the viewer '\mmedieﬁe‘\/ as well as stil a”ovvmg for

de%a'\\ed, informative information to exist upon s
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https://youtu.be/v3KhXtGwcbs \



Seen main‘\/ within the information in the

app"\cafion, the scope for this campaign will aim

o delve further info the different sections of |ig|ﬁ
poHuiion, | hink aftempting fo fackle this issue more
than | have done within the confent seen previous
would result in a larger amount of outputs,
however those outputs would suffer from a lack of
aftention fo detall and would not be as refined as
fhey curren”y are.

De|vmg info each section of L'\g|’ﬁ
Pollution would massive‘\/ assist in in{orm'\ng my
audience 1o a more directed extent, allowing
those who want assistance on a very specific
part of ‘ig|’ﬁ po”uﬁom reduction o receive their
information quicH\/ and eHicienH\/, while sfill
receiving a hig% quam\/ of outcomes.

Finally, | think it would be advantageous
to o|eve|op a s|igH variation on the visual
‘anguage for each section, SigHs, Health & Li{e,
in order fo assist users in an effective but stil as

eflective experience.



